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Welcome to the Summer 2012 edition of Canny Bevvy.

Chairman, Acting Secretary & Acting
Cider/Perry Officer: Richard Dollimore
chairman@cannybevvy.co.uk
Vice-Chairman, Festival Organiser, Social
Secretary & Membership Secretary: Gordon Heal
vicechairman@cannybevvy.co.uk
festivalorganiser@cannybevvy.co.uk
Treasurer: Gary Hinson
treasurer@cannybevvy.co.uk
Pubs Officer: Colin Anderson
pubsofficer@cannybevvy.co.uk
Webmaster: Jan Anderson
webmaster@cannybevvy.co.uk
Locale Coordinator: David Vaughan
locale@cannybevvy.co.uk
Procurement Officer: Ian Lee
ian@cannybevvy.co.uk
Public Affairs Officer: Hubert Gieschen
publicaffairs@cannybevvy.co.uk
Press & Publicity Officer: Neil Harvey
press@cannybevvy.co.uk
NBSS Co-ordinator: Chris Mansfield
chris@cannybevvy.co.uk
Young Members Officer: Stu Herring
youngmembers@cannybevvy.co.uk
Social Media Officer: Andrew Mitchell
socilmedia@cannybevvy.co.uk
Website: www.cannybevvy.co.uk includes
links to the new branch Facebook page,
www.facebook.com/pages/TynesideNorthumberland-CAMRA/331099873607200
and Twitter account @TYN_CAMRA
Disclaimer: Any views and opinions expressed
in this newsletter are not necessarily those
of the Canny Bevvy Editor, CAMRA or the
Publishers. Seek out and enjoy real ale
wherever you can, drink responsibly and
please support our advertisers.
If you would like to advertise in this publication,
please email: press@cannybevvy.co.uk
Designed by Apostle Designs, Co. Durham
Email: studio@apostledesigns.co.uk
www.apostledesigns.co.uk
Next Edition No. 221 Autumn 2012
Copy date: Monday 23rd July 2012
Publication date: Thursday 16th August 2012

I hope you all enjoyed the last edition which although
wonderfully produced comes at too high a price to pay
for our branch and as our Editor has resigned, I am
back producing this edition. Going forward, the branch
committee have decided to produce, advertise and
distribute future Canny Bevvies by a small committee
rather than any one individual. Therefore I hope you
are not too disappointed that we have had to revert
back to our previous format and size for this issue.
We are continuing to send a copy to all branch
members and ten copies to all current GBG listed pubs
in our branch area plus five copies to an additional 60
pubs in Northumberland and 90 in Tyneside. However
I cannot guarantee how long this will last as with
everybody else, we have to make economies.
But, who knows what the future holds!
Our front cover shows Lee Goulding, co-owner of
Big Lamp Brewery, Gordon Heal, Festival Organiser,
the Sheriff (now Lord Mayor) of Newcastle, Cllr.
Jackie Slesenger and Ray Heelbeck, retiring Brewery
Liaison Officer for Big Lamp sampling 3D, a new
beer celebrating three decades of Big Lamp brewing.
Although the weather was against us you can see spirits
weren’t dampened and we had a marvellous turn-out.
I hope that those of you who were able to attend had a
thoroughly enjoyable time. I know from comments I’ve
received that the beer selection was particularly well
received this year and with all new venues we continue
to improve and make enhancements for your benefit.
Next, congratulations to the Boathouse, Wylam for
winning the Overall Northumberland POTY award once
again. This means, Norman and his team will be able to
defend last years’ Regional POTY title against contenders
Bacchus, Newcastle, Fitzgeralds, Sunderland, Victoria
Inn, Durham, Quaker House, Darlington and Ship,
Hesleden, Hartlepool.
Our other contenders for Regional Honours are
Comrades Club, Haltwhistle and Newcastle Cricket Club,
Jesmond for the Regional Club of the Year award and the
Feathers, Hedley on the Hill and Free
Once again thank you to all the contributors for this
edition, authors and advertisers alike, who maintain
our high standards. However, contributions are always
needed so keep them coming in. Lets hope the Summer
is glorious, the Diamond Jubilee a wonderful occasion,
Euro 2012 a success and the London Olympics a
highlight. Have a great Summer and as always please
remember… drink responsibly.
Cheers, Richard
P.S. Current Branch membership as reported at the
regional Meeting in May was 1,307.
			

3

CAMRA Future
Meetings and Events
Wednesday 6th June 7.30 pm
Wednesday Wander
starting at Old Fox, Felling
then Gateshead

Hexhamshire Brewery.
A real taste of traditional ale, a beer
for every occasion.
Delivered directly and through SIBA
DDS in the North of England and by
quality wholesalers nationally.

Tuesday 19th June 7.30 pm
Branch Meeting
Black Bull, Blaydon
Saturday 30th June
North Northumberland
POTY Presentation Trip
Barrels, Berwick-on-Tweed
and Ship, Low Newton
Saturday 21st July
Branch Meeting & Trip
Greenhead Hotel,
Greenhead,
Northumberland
Saturday 28th July
Wednesday Wander,
Tyne Valley Whistle Stop Tour
Thursday 16th August
Canny Bevvy Autumn
No. 221 published
Saturday 18th August 1.00 pm
Regional Meeting
Cricket Club,
Chester-le-Street
Augusts’ Wednesday Wander and
Branch meeting still to be confirmed
Further details on times. itineraries and other
local festivals are can be found on the Canny
Bevvy website www.cannybevvy.co.uk, the
branch Facebook page, www.facebook.
com/pages/Tyneside-NorthumberlandCAMRA/331099873607200
or in What’s Brewing.

4

E: ghb@hexhamshire.co.uk
T: 01434 606577
W: www.hexhamshire.co.uk

Current list of accredited
Locale pubs (May 2012)
Tyneside (28)			
		

Birtley
Byker
Felling
Gateshead
Gosforth
(Brunton Park)
Gosforth
Heaton
Newburn
Newcastle

North Shields

Birtley Ale House
Cumberland Arms
Free Trade		
Wheatsheaf		
Aletaster
Borough Arms		
Central		
Coppers (off-license)
Gosforth Hotel		
Job Bulman		
Queen Victoria		
Chillingham 		
Keelman		
Bacchus		
Bodega		
Bridge Hotel		
Broad Chare		
Centurion		
Crown Posada		
Forth Hotel
Hotspur
Kings Manor
Lady Greys
New Bridge
Newcastle Arms		
Strawberry
Tilley’s
Oddfellows

Northumberland (19)
Allendale
Berwick
Blyth
Catton
Cramlington
Eglingham
High Horton
Meldon
Morpeth
Old Hartley
Otterburn
Rothbury
Seahouses
Stamfordham
Thropton
Wark
Wylam

Golden Lion
Barrels
Olivers
Crown
Brockwell Seam
Hind
The Plough
Tankerville Arms
Three Horseshoes
Dyke Neuk
Tap & Spile
Delaval Arms
Otterburn Tower Hotel
Queens Head Hotel
Bamburgh Castle Inn
Bay Horse
Three Wheatheads
Battlesteads Hotel
Boathouse

Blaydon Races
Two of Newcastle’s city centre pubs, among
others are holding beer festivals to celebrate
150 years of the Blaydon Races. Many of our
local micro-breweries are brewing special
ales to commemorate this event.
The Hotspur on Percy Street, Haymarket have a
provisional list running from Thursday 7th June
to Monday 19th June of:Allendale - Wagtail and Golden Plover
Big Lamp - Summerhill Stout
Brewstar - Spice Stalls 1862 (tweaked version of
Sinistar for the festival) and a new amber ale (4%)
Darwin - Cinnamon Brown Ale
and an American Style Pale Ale
Durham - White Gold, White Amarillo
and White Velvet
Hadrian Border - Jackie Broon (beer created
specifically for the festival, 4%)
Hexhamshire - Shire Bitter, Whapweasel
and Devil’s Elbow
High House Farm - Auld Hemp and Matfen Magic
Jarrow - Bonnie Blaydon Belle
(beer brewed for the festival, 5%)
Tyne Bank - Ridley Racer (Pilsner beer, 4%,
created to coincide with festival)
Wylam - Blaydon Races Beer (3.9% pale ale)
The Crown Posada, Side, Quayside are holding
a mini-festival running from 7th to 9th June featuring
three or four special ales and descendents of George
Ridley, who wrote the song “Blaydon Races”, are
invited from 7.00 pm on Thursday 7th June to
sample the brews.

5

6

New lab for Brewlab!
Brewlab in Sunderland is a leading
provider of training and analysis for
the international brewing industry.
On Monday 14th May the staff at Brewlab
welcomed Frank Nicholson to officially open
their new premises at West Quay Court.
Frank was formerly the MD at Vaux Brewery.
Guests enjoyed a tour of the new facilities
and a selection of beers brewed by students
on the courses.
The new premises will enable Brewlab to
increase the number of training courses on
offer to students from around the world.
Each year hundreds of people come to Brewlab
to be trained in brewing skills from places as
far afield as Brazil, Australia and the USA.
The new state of the art laboratory provides beer
quality analysis services to breweries throughout
the UK.
Future plans include brewing a selection of
beers for sale in local pubs and providing local
businesses with high quality, cost effective
meeting facilities.
To find out more please contact Richard Hunt,
richard@brewlab.co.uk.
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Balance responds to
the Alcohol Strategy
The Government has pledged
to ‘turn the tide’ against binge
drinking through the Alcohol
Strategy. This includes a
range of measures such as
introducing a minimum price
per unit on alcohol, banning
multi-buy deals on alcohol and
stricter regulations.
Balance, the North East Alcohol
Office hopes the strategy will be a
step forward in tackling a major root
cause of alcohol misuse, which is
ruining lives across the North East.
Colin Shevills, Director of Balance,
explains: “Alcohol is too cheap and
supermarkets around the region are
irresponsibly selling it for pocket
money pricing. This is having a
devastating impact on our health, on
crime, our frontline services and the
economy. We also know it is severely
affecting businesses – particularly
our pubs.
“The North East has the most to gain
from the introduction of a minimum
unit price. We have the highest
rate of alcohol related hospital
admissions in England and high rates
of young people drinking. And while
we have relatively low crime rates
related to alcohol, it is still linked to
half of violent crime and domestic
abuse.
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“If Government is serious about
tackling the problems caused by
alcohol misuse, minimum unit price
needs to be set at the right level so
that it takes cheap, strong drinks
such as white cider and own label
vodka, sold by off licences and
supermarkets, out of the hands of
young people and harmful drinkers.
“Research has shown that
introducing a minimum price per
unit of alcohol will cut consumption,
deaths, crimes, hospital admissions
and the economic burden. The
beauty of this measure is that it
targets those people who need help,
while having little or no effect on the
pockets of those who drink within
the guidelines.
“Since its launch in 2009 Balance
has consistently campaigned for
a minimum unit price, producing
an annual price report to reveal
the pocket money prices at which
alcohol is being sold. Alcohol is
currently available in North East
region for as little as 12p per unit of
alcohol and a two litre bottle of cider
can be bought from just £1.34 – it’s
the pocket money pricing that is
having a huge impact on our region.”
“Early marketing intelligence shows
us that banning multi-buy discount
deals is already making a difference.
Research also shows that alcohol
sales in Scotland have fallen since
the introduction of a ban in October.
This can only be good news for the
North East, where we have a similar
relationship with alcohol to our
neighbours north of the border.

“The challenge for the strategy is
to make sure these approaches
are properly resourced and there is
sufficient will to ensure they
are enforced.
“We need to make sure that we are
tackling the heavy promotion and
widespread availability of alcohol,
which along with low prices are
the other major factors governing
alcohol’s consumption. Government
also needs to look more closely at
restricting alcohol marketing, which
will protect children and young
people from being recruited as the
next generation of problem drinkers,
as the current system of policing
advertising doesn’t work.”

About the authors
Balance is the North East of England’s
alcohol office, the first of its kind
in the UK. It aims to encourage
people in the North East to reduce
how much alcohol they drink so
they can live healthier lives in safer
communities.

About a minimum price
A minimum price is about ensuring
alcohol is not available for pocket
money prices. It will have greatest
effect on strong, cheap alcohol and
the introduction of a minimum price
of 50p per unit as recommended
by the former Chief Medical Officer
would have the following impact:

An own brand three litre bottle of
strong cider with an alcohol unit
content of 15.9 currently available at
£2.73 would increase to £7.95.
An own brand bottle of vodka with an
alcohol unit content of 28, currently
available at £6.41, would increase to
£14.00.
However, a bottle of wine with an
alcohol content of 10.1 available at
£5.93 would not increase, nor would
a pint of lager bought from a local
pub.
The introduction of a minimum price
is further supported by research
carried out by the University of
Sheffield which shows that a
minimum price of 50p per unit would
cut consumption and consequentially
deaths, crimes and hospital
admissions and reduce the
economic burden

For further information
please contact:
Sarah Lee
PR Account Manager			
Tel: 0191 261 4250
Email: sarahl@gardiner-richardson.com
Matt Forster
PR Account Director
Tel: 0191 261 4250
Email: mattf@gardiner-richardson.com
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36th Newcastle Beer
& Cider Festival
As usual after taking 6 months to
organise, the event is all over in three
and a half days that pass by very
quickly. Northumbria University gave
us permission to deliver our equipment
on the Sunday morning prior to the
festival. This meant we had an excellent
early start setting up on Monday. This
year we involved our volunteers with
the setting up process, “tapping” casks,
installing the cooling system and setting
up the bars. By the close of business
on Monday we had made excellent
progress. Special thanks are due to
Mark Thompson and Dave Barr from
Northumbria Uni and the in house
CAMRA branch technical team. During
March the equipment was cleaned,
serviced, repaired etc which was labour
intensive.
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Many thanks are given to all our
volunteers for this important work. As
a result, our technical team had a quiet
time as most of the equipment stood up
well to the demands of the festival and
was very reliable.
The festival itself was opened by the
Sheriff of Newcastle who entered into
the spirit of events by serving a few
ales. The first person served was Lee
Goulding from Big Lamp Brewery,
celebrating their 30th year as a brewery.
Once again many CAMRA members
took advantage of the early admission
concession from 4.00 p.m. It rained
quite heavily in the afternoon and as
all our teams, bars, admissions staff
etc were ready we opened at 5.30 p.m
so the general public did not have to
wait outside in the rain. Numbers were
down and on Thursday too as the rain
persisted but Friday was a record for us
both in people attending and monies
received.

It says a lot for our volunteers that the
traditional Friday night queue never
happened and our customers gained
quick access and were served at the
bar promptly.
I did a lot of floor walking on Wednesday
and Friday evenings, several people
to whom I spoke were delighted with
the beer list. We had extra seating on
the Friday evening and throughout the
festival had a one way system on entry
and exit from the big room. These
improvements were as a result of
feedback from last year.
We were most grateful to Big Lamp
Brewery for sponsoring the glasses
and beer mats, to Wylam Brewery and
Hadrian Border Brewery for sponsoring
the polo shirts. Hadrian Border won
the Battle of the Beers competition
with Grainger Ale. Congratulations to
them and also the other participating
breweries, there were some excellent
entries this year. A special thanks too,
for the help from the J D Wetherspoon
chain, 15 staff helped us out behind the
bars on Friday evening, their assistance
was most welcome.
We had a new configuration for our
Cider bar this year and some Ciders
were on hand-pulls. The Cider bar
is always very busy but our bar staff
worked very hard and were able to
serve customers quickly.
The feedback I have had to date is that
our customers continue to like the new
venue and thought the varied beer list
was most enjoyable.
Thanks again to all our customers and
volunteers. I hope you all come back
next year.
Kind regards,
Gordon Heal, Festival Organiser
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1st Festival Member
David Brazier, North East
Regional Director presenting
Ian Weatherley with the Good
Beer Guide and some free beer
tokens for being the first to sign
up as a CAMRA member at this
years festival.
Ian was the first of 46 to complete the
membership application form, but you
probably recognise him as the Manager
of the Kings Manor, Beer & Cider
Showcase pub on New Bridge Street,
Newcastle and brewery tap for
Hadrian Border Brewery.

St Oswald’s Hospice
staff & volunteers raised
£2100.49 at the Newcastle
Beer & Cider Festival.
This is a record amount,
said Gordon Heal, Festival
Organiser.
They were very professional and
got on well with our customers.
We wish them every success in
the future.
Amy Wilson can be contacted
on 0191 285 0063 or e mail
AmyWilson@stoswaldsuk.org

Gordon Heal, Lynda Stobbs (Camra) and Amy Wilson from
St Oswald’s Hospice.
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Alright at the Alum!
Years ago I used to work in South
Shields and have fond memories
of the Alum House. Situated on
River Drive next to the Ferry
landing, it was a handy stop on
the way home. These days the
Ferry has been relocated so a 200
yard walk is required. At least on
the way back its all downhill!
In recent years the pub has been a
bit up and down and was even closed
for a while. Leyanne Henson is the
current Manageress and took over a
year past July. She can be very proud
of her efforts. This pub is an excellent
watering hole with a loyal and friendly
customer base.
The Alum is a Marstons pub and
currently boasts 10 handpulls. A
cabinet of 4, supplemented by two
cabinets of 3 fit snugly on the bar
and with highly polished brasses are
a welcoming sight for any visitor.
The pub currently sells beers from
Jennings, Ringwood and Marstons. The
ale is kept in pristine condition. After
a visit last summer I made an effort to
call back a few times, particularly in
November with 50 people from a bus
trip I had organised. They were not
disappointed. The bar staff are very
friendly and call you by your Christian
name once they get to know you.
They will give friendly advice and help
if you are unsure what you would like.
A pleasant feature is the blackboard
real ale menu. As well as giving the
name, ABV etc. the beers are colour
coded so you can see which is light
or dark in colour.

I noticed there had been an addition
from my last visit. A metal plaque on
the outside wall and also a framed
certificate behind the bar, “Cask Ale
- Marstons Pub Of The year Awards
2011/12 Winner North Region”. Well,
I have to say I am delighted. The pub
also has a scheme where you can
taste 3 ales (glasses a third of a pint)
for £2.90. There is an RNLI charity box
on the bar, very fitting methinks as
William Wouldhave, inventor of the
Lifeboat, hailed from South Shields.
An ante room is covered in local
pictures of sailing ships etc from
yesteryear. The first Sunday of the
month there is live Irish music from
1.00pm, the pub has two darts teams
and also a “Ghosthunters” club that
meet downstairs in the cellar bar every
Wednesday from 7.00pm till 10.00pm.
Opening times are Mon to Thurs 11 –
11, Fri, Sat 11 -12.30, Sun 12 -10.30. To
travel by Metro get off at South Shields
Metro Station and walk up King Street,
and carry on through the Market Place.
Gordon Heal

13

Answers:
1. The Kelham Island Tavern,
Sheffield
2. Timothy Taylor
3. An inn offered lodging to travellers
4. Craft or Micro brewery

5. Field Hockey
6. Henry Wadsworth Longfellow
7. Accra
8. Joe Biden
9. Helium
10. Jeff Bridges

Canny Bevvy Quiz
by Baz Lite Beer
1. In 2009, which pub became the first to win the CAMRA National Pub of the Year
award in successive years?
2. Which famous regional brewery was founded in 1858 and is based in Keighley,
West Yorkshire?
3. What was the traditional difference between an inn and a tavern?
4. What name does the American Brewers Association give to a brewer that sells
25% or more of its beer on site?
5. At the 2012 Summer Olympics, which sport will be held at the Riverside Arena
in London?
6. Which American poet wrote Paul Revere’s Ride and The Song of Hiawatha?
7. What is the capital and largest city of Ghana?
8. Who is the current Vice-President of the USA?
9. Which gaseous element has a boiling point of -268 degrees centigrade?
10. In the 2010 film remake of True Grit who plays the part of US Marshal Rooster Cogburn?

This space intentionally left blank for the forthcoming
characters Radgie Gadgie and Workie Ticket.
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Save
Britain’s
Pubs!

Join CAMRA Today
Complete the Direct Debit form below and you will receive 15 months membership for the price
of 12 and a fantastic discount on your membership subscription.
Alternatively you can send a cheque payable to CAMRA Ltd with your completed form, visit www.camra.org.uk/joinus or call 01727 867201.
All forms should be addressed to Membership Department, CAMRA, 230 Hatfield Road, St Albans, AL1 4LW.
Your Details
Title

Single Membership

Surname

Direct Debit

Non DD

£23

£25

£28

£30

Forename(s)

(UK & EU)

Date of Birth (dd/mm/yyyy)

Joint Membership

Address

(Partner at the same address)
For Young Member and concessionary rates please visit
www.camra.org.uk or call 01727 867201.

Postcode
Email address

I wish to join the Campaign for Real Ale, and agree to
abide by the Memorandum and Articles of Association

Tel No(s)

I enclose a cheque for

Partner’s Details (if Joint Membership)

Signed

Title

Date

Applications will be processed within 21 days

Surname

Forename(s)
Date of Birth (dd/mm/yyyy)

01/06

Campaigning for Pub Goers
& Beer Drinkers

Enjoying Real Ale
& Pubs

Join CAMRA today – www.camra.org.uk/joinus
Instruction to your Bank or
Building Society to pay by Direct Debit
Please fill in the whole form using a ball point pen and send to:
Campaign for Real Ale Ltd. 230 Hatfield Road, St.Albans, Herts AL1 4LW
Name and full postal address of your Bank or Building Society Service User Number
To the Manager

Bank or Building Society

9 2 6 1 2 9

Address

FOR CAMRA OFFICIAL USE ONLY

This is not part of the instruction to your Bank or Building Society
Membership Number
Postcode
Name

Name(s) of Account Holder

Postcode

Branch Sort Code

Please pay Campaign For Real Ale Limited Direct Debits from the account
detailed on this instruction subject to the safeguards assured by the Direct Debit
Guarantee. I understand that this instruction may remain with Campaign For Real
Ale Limited and, if so will be passed electronically to my Bank/Building Society.

Instructions to your Bank or Building Society

Bank or Building Society Account Number
Signature(s)

Reference

Date

Banks and Building Societies may not accept Direct Debit Instructions for some types of account.

This Guarantee should be detached
and retained by the payer.

The Direct Debit
Guarantee
This Guarantee is offered by all banks and building
societies that accept instructions to pay by Direct
Debits.
If there are any changes to the amount, date or
frequency of your Direct Debit The Campaign for
Real Ale Ltd will notify you 10 working days in advance
of your account being debited or as otherwise agreed.
If you request The Campaign for Real Ale Ltd to collect
a payment, confirmation of the amount and date will
be given to you at the time of the request
If an error is made in the payment of your Direct
Debit by The Campaign for Real Ale Ltd or your bank
or building society, you are entitled to a full and
immediate refund of the amount paid from your bank
or building society
- If you receive a refund you are not entitled to, you
must pay it back when The Campaign For Real Ale Ltd
asks you to
You can cancel a Direct Debit at any time by simply
contacting your bank or building society.Written
confirmation may be required. Please also notify us.

NORTHERN
BEER FESTIVAL
2012
Entry: £4.00

CAMRA MEMBERS FREE
NATIONALLY SOURCED
REAL ALES AND CIDERS

4 ALES PRODUCED
AT McCRACKEN PARK
northern football club
McCracken park
great north road
gosforth ne3 2dt

0191 236 3369
sponsorShip
opportunities
still available
www.northernbeerfestival.com

